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YELLOW TOURISM: CONCEPTUAL CONTOURS, 
SPECTATORIAL LOGICS, AND THE POLITICS OF 
JOYFUL MOBILITY
Samiev Siroj Saitovich
Associate Professor (acting), Department of Tourism,
“Silk Road” International University of Tourism and Cultural Heritage
ORCID: 0009-0008-4542-5949
e-mail: sirojsamiyev93@gmail.com 

Ochilova Guli Rashid kizi
Master’s Student, Faculty of Tourism and Hospitality
“Silk Road” International University of Tourism and Cultural Heritage
e-mail: jomonqulovaguli@gmail.com

Abstract. Yellow tourism - provisionally defined here as tourism oriented toward affective brightness, festivity, and the deliberate 
cultivation of hedonic experience - occupies an under-theorised position within the broader taxonomy of tourism types. This article 
examines the conceptual foundations, socio-cultural mechanics, and economic dimensions of yellow tourism through a multidisciplinary 
lens, drawing on consumer psychology, tourism geography, and cultural theory. The argument proceeds in three movements: first, by 
situating yellow tourism within existing typological frameworks and exposing the limitations of prevailing affect-neutral classifications; 
second, by interrogating the spectatorial and participatory logics that govern festive travel behaviour; and third, by assessing the 
productive tensions between community wellbeing and the commodification of collective joy.

Keywords: yellow tourism, festive tourism, mobility, affective geographies, experience economy, tourism typology.
 Annotatsiya. Sariq turizm – bu yerda vaqtinchalik hissiy yorqinlik, bayramona kayfiyat va hedonik tajribani ataylab shakllantirishga 

yo’naltirilgan turizm deb ta’riflanadi – turizm turlari keng taxonomiyasida yetarlicha nazariy jihatdan o’rganilmagan o’rinni egallaydi. 
Ushbu maqola iste’molchi psixologiyasi, turizm geografiyasi va madaniy nazariyaga tayanib, ko’p fanli yondashuv orqali sariq 
turizmning tushunchaviy poydevorlari, ijtimoiy-madaniy mexanizmlari va iqtisodiy o’lchamlarini tahlil qiladi. Mavzu uch bosqichda 
rivojlanadi: birinchidan, sariq turizmni mavjud tipologik tizimlar doirasida joylashtirish va hukmron hissiyot-neuttral tasniflarning 
cheklovlarini oshkor etish; ikkinchidan, bayramona sayohat xulq-atvorini boshqaruvchi tomoshabinlik va ishtirokchilik mantiqini tahlil 
qilish; uchinchidan, jamoat farovonligi bilan kollektiv quvonchni tovar shakliga keltirish o’rtasidagi samarali ziddiyatlarni baholash.

Kalit soʻzlar: sariq turizm, festiv turizm, harakatchanlik, affektiv geografiya, tajriba iqtisodiyoti, turizm tipologiyasi.
Аннотация. Желтый туризм - условно определяемый здесь как туризм, ориентированный на эмоциональную яркость, 

праздничность и целенаправленное культивирование гедонистического опыта - занимает недостаточно теоретически 
обоснованное место в более широкой таксономии типов туризма. В данной статье рассматриваются концептуальные основы, 
социокультурные механизмы и экономические аспекты желтого туризма с междисциплинарной точки зрения, опираясь 
на психологию потребителя, географию туризма и культурологию. Аргументация строится в три этапа: во-первых, путем 
размещения желтого туризма в существующих типологических рамках и выявления ограничений преобладающих нейтральных 
по отношению к эмоциям классификаций; во-вторых, путем анализа зрительской и партиципаторной логики, управляющей 
праздничным туристическим поведением; и в-третьих, путем оценки продуктивных противоречий между благополучием 
сообщества и коммерциализацией коллективной радости.

Ключевые слова: желтый туризм, праздничный туризм, гедонистическая мобильность, аффективная география, 
экономика впечатлений, типология туризма.

I N T R O D U C T I O N
Colour metaphors have long served tourism scholarship as shorthand for experiential clusters that resist 

tidier categorisation. Dark tourism — visits to sites saturated with death, disaster, and historical trauma — has 
accumulated a substantial literature since Foley and Lennon’s initial articulation of the concept in 1996 [8]. 
Green tourism anchors itself in ecological ethics and environmental restraint. Blue tourism speaks the language 
of coastlines, maritime heritage, and hydrological recreation. Against these established chromatic vocabularies, 
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yellow tourism remains conspicuously undertheorised. That lacuna is itself revealing.
What does it mean to travel toward brightness? The question is neither trivial nor merely rhetorical. Yellow, 

as a chromatic signifier, carries a remarkably dense semiotic payload: warmth, optimism, festivity, and — in 
several cultural traditions — a quality of sacred luminosity. When applied to tourism, the colour gestures toward 
a cluster of practices oriented not by heritage preservation, ecological conscience, or morbid curiosity, but by 
the deliberate pursuit of collective joy, sensory abundance, and affective saturation.

This article proceeds from a straightforward dissatisfaction with existing typological frameworks. The 
dominant taxonomies of tourism types — cultural, eco-, adventure, medical, gastronomic — are organised 
primarily around the resource or infrastructure that draws the traveller. Yellow tourism, by contrast, is defined 
by an experiential orientation: the traveller moves toward brightness, toward the festive, toward what the 
experience economy literature calls “memorability” [15]. That reorientation from supply-side to demand-side 
phenomenology has non-trivial consequences for how we study, plan, and evaluate this form of mobility (figure 
1).

Figure 1. Global Festive Tourism: Estimated Arrivals and Revenue Trends (2005–2023). Illustrative projections 
based on UNWTO aggregate data and festival attendance records. COVID-19 disruption visible in 2021.

The object of this study is yellow tourism as an emergent and conceptually underexplored category within 
the broader typology of tourism. The subject of the study is the conceptual, socio-cultural, and economic 
mechanics that distinguish yellow tourism from cognate, resource-based tourism types. The aim of the article 
is to develop a multidisciplinary conceptual framework for yellow tourism, integrating insights from consumer 
psychology, tourism geography, and cultural theory. To achieve this aim, the following tasks are addressed: 
(1) to situate yellow tourism within existing typological frameworks and expose the limitations of affect-neutral 
classifications; (2) to examine the spectatorial and participatory logics that govern festive travel behaviour; (3) 
to assess the economic dimensions and sustainability tensions generated by yellow tourism events; and (4) to 
identify the productive tensions between host-community wellbeing and the commodification of collective joy.

L I T E R A T U R E  R E V I E W
The international literature on tourism typology is organised around a small number of well-established 

chromatic and thematic categories. Foley and Lennon [8] inaugurated the systematic study of dark tourism, 
later extended by Stone [17], who proposed a typological spectrum running from the darkest sites of atrocity 
to lighter, more commercially mediated forms of death-related visitation — a precedent for the kind of fine-
grained typological work this article attempts for yellow tourism. Eco-tourism has been theorised at length by 
Buckley [2], whose principles-and-practices framework anchors the ecological row of Table 2 below. Getz [9] 
established event tourism as a distinct field defined by the festival or spectacle as object, a framing this article 
deliberately departs from by foregrounding the traveller’s affective trajectory instead. Urry’s [19] tourist gaze 
and Edensor’s [6] account of performance at symbolic sites both illuminate the observational dimension of 
tourism, while MacCannell [12] complicates this by arguing that tourists seek authenticity behind, rather than 
within, the staged spectacle — a claim this article contests directly. Finally, Pine and Gilmore’s [15] experience 
economy supplies the vocabulary of “memorability” that motivates the demand-side reorientation proposed 
here, while Dann [5] and Csikszentmihalyi [4] jointly furnish the motivational and phenomenological vocabulary 
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— push-pull dynamics and flow — used in the analysis below.
Domestic Uzbek tourism scholarship, by contrast, has approached the question of tourism typology almost 

exclusively through the lens of physical and cultural resource rather than traveller affect. Boltabayev, Tuxliyev, 
Safarov and Abduxamidov [1], in their widely used theoretical textbook, classify tourism types according to the 
resource base — historical, natural, medical, and so on — that a destination offers. Erkayeva [7] examines the 
socio-economic dimensions of developing historical-cultural tourism in Uzbekistan, again organising the analysis 
around heritage assets rather than visitor experience. Khakimov and Azimov [11] go furthest in calling for the 
diversification of “special types of tourism” in Uzbekistan, explicitly naming national crafts tourism, national 
art tourism, and national games tourism as under-exploited categories — yet even this call for diversification 
remains organised by activity and craft rather than by the affective register the traveller seeks. The present 
article departs from this domestic literature precisely at this point: rather than adding another resource-defined 
niche to the list, it proposes affect itself — brightness, festivity, collective joy — as the organising principle 
of a new tourism type, one that could, in the Uzbek context, plausibly encompass events such as Navruz 
celebrations, the Silk and Spices Festival, or the Sharq Taronalari music festival, none of which is well captured 
by a purely resource-based or heritage-based classification.

R E S E A R C H  M E T H O D O L O G Y
This article adopts a qualitative, conceptual-comparative methodology grounded in desk-based theoretical 

synthesis rather than primary empirical data collection. The analysis proceeds through three complementary 
methodological steps. First, a comparative typological analysis (Table 2 and Figure 2 below) positions yellow 
tourism against four cognate tourism forms — dark, heritage, eco-, and adventure tourism — across five 
analytical dimensions: primary resource, gaze mode, affect level, participation, and value frame, drawing 
on Getz [9], Foley and Lennon [8], Hall [10], Pine and Gilmore [15], Stone [17], and Buckley [2]. Second, a 
conceptual-mapping method (Figure 3) traces the push-pull drivers, enabling conditions, and outcomes of 
festive mobility, synthesising Dann’s [5] motivation framework with Csikszentmihalyi’s [4] concept of flow. Third, 
an illustrative comparative-case method (Table 3) examines secondary economic data from five major festive 
tourism events, drawn from UNWTO [18] sector analyses and city tourism authority reports, to assess the scale 
and volatility of yellow tourism’s economic footprint.

Because affect resists straightforward quantification, the article does not claim statistical generalisability; 
its findings are conceptual propositions intended to orient future empirical research. Table 1 below synthesises 
five methodological orientations with particular relevance to future yellow tourism research — ethnographic 
immersion, post-event surveys, travel career analysis, digital trace analysis, and participatory action research 
— mapping each against its analytical strengths, characteristic limitations, and optimal deployment contexts, 
following Pearce [14] and Richards and Wilson [16]. No single approach is adequate on its own; the research 
frontier requires triangulated designs that combine the experiential depth of ethnography with the spatial 
resolution of digital trace methods (table 1).

Table 1
Methodological Approaches for Yellow Tourism Research: Comparative Assessment

Method Analytical Strength Key Limitation Best Context
Ethnographic 
immersion Somatic, pre-reflective dimensions Low scalability Carnivals, street festivals

Post-event 
surveys Motivations, satisfaction Recall bias; apex effect Large-scale events

Travel career 
analysis Longitudinal motivation shifts Resource intensive Repeat festive travellers

Digital trace 
analysis Spatial-temporal patterns Visual/positivity bias Instagram-heavy events

Participatory 
action research Community co-authorship Requires sustained 

access Community festivals

Note. Adapted from Pearce [14] and Richards and Wilson [16], extended for the yellow tourism context. Method 
selection should be guided by research question, access constraints, and the event’s participatory structure.

A note of caution is warranted regarding digital methods. Social media data about festive tourism is almost 
constitutively biased toward the spectacular and the photogenic. A traveller’s Instagram feed from a lantern 
festival captures the visual sublime; it records nothing of the hours of transit congestion, the physical exhaustion, 
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or the social friction that may characterise the same experience.

A N A LY S I S  A N D  R E S U LT S
Conceptual Placement and the Typological Problem
Tourism scholarship has produced an extraordinary proliferation of types over the past four decades. The 

list reads, at times, like a catalogue of human desire: adventure tourism, slum tourism, voluntourism, culinary 
tourism, literary tourism, dark tourism, spiritual tourism, sports tourism, medical tourism, film tourism. Each 
category stakes its claim on a distinct motivational substrate, infrastructure type, or cultural practice.

The problem is not the abundance of types but the absence of a coherent principle of differentiation. Most 
typologies are ad hoc — they emerge reactively, as particular tourism practices achieve sufficient visibility 
to warrant a name. Yellow tourism is no exception. Yet what distinguishes the yellow tourism concept, when 
properly elaborated, is its organising logic: affect. It is a type defined not by destination, activity, or demographic, 
but by the experiential valence the traveller seeks and the destination delivers (table 2).

Table 2
Comparative Typology of Selected Tourism Forms across Analytical Dimensions

Tourism 
Type Primary Resource Gaze Mode Affect Level Participation Value Frame

Dark Tourism Death/disaster Reflective Low Low-Med Historical
Heritage 
Tourism Cultural patrimony Observational Med Med Educational

Eco-Tourism Natural environment Participatory Low-Med Med Ecological
Adventure 
Tourism Physical challenge Participatory Med-High Med Experiential

Yellow 
Tourism Festivity/affect Immersive High High Hedonic/Social

Note. Ratings are indicative, derived from synthesis of Getz [9], Foley and Lennon [8], Hall [10], and Pine 
and Gilmore [15]. The Eco-Tourism row draws on Buckley [2]. The Yellow Tourism row reflects this article’s 
conceptualisation.

A N A LY T I C A L  P O S I T I O N I N G
Figure 2 maps five major tourism forms across two dimensions: hedonic affect orientation and participatory 

intensity (the degree to which the tourist engages as an actor rather than an observer). Yellow tourism occupies 
the upper-right quadrant of this matrix — high on both dimensions — a positioning that has immediate 
implications for destination design, crowd management, and the structure of the tourist experience (figure 2).

Figure 2. Typological Map of Tourism Forms by Affective and Participatory Dimensions. Yellow Tourism (highlighted) 
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occupies a distinct high-affect, high-participation position relative to cognate forms.

Relations to cognate concepts
Yellow tourism overlaps with, but is not reducible to, several established categories. Event tourism, as 

theorised by Getz [9], covers a significant portion of the terrain — carnivals, festivals, public celebrations, 
and sporting spectacles all constitute valid yellow tourism nodes. But event tourism is defined by the event as 
object, whereas yellow tourism foregrounds the traveller’s affective trajectory. The distinction matters: a visitor 
to a harvest festival who engages as a reluctant cultural observer and one who immerses herself fully in the 
rhythmic ecstasies of communal celebration are both attending the same event. They are not, on this analysis, 
performing the same tourism.

The relationship with cultural tourism is more complex. Urry’s [19] formulation of the tourist gaze — the 
idea that tourism organises vision around the extraordinary, the different, the postcard-worthy — captures 
something of yellow tourism’s logic, as does Edensor’s [6] account of how visitors perform meaning at symbolic 
sites. But the gaze model underestimates the extent to which yellow tourism is also participatory, somatic, and 
pre-reflective (figure 3).

Figure 3. Conceptual Framework of Yellow Tourism: Drivers, Dynamics, and Outcomes. Push and pull factors 
converge through enabling conditions to produce festive mobility, generating differentiated economic, social, and 
cultural outcomes.

Social and psychological mechanics of festive travel motivation structures
Dann’s [5] push-pull framework — the idea that tourists are simultaneously pushed from home by 

dissatisfaction and pulled toward destinations by their perceived attractions — offers a useful entry point, though 
it was never designed with affective tourism in mind. The yellow tourist’s push factors are, characteristically, 
conditions of affective deficit: the monotony of the quotidian, the grey rhythms of professional obligation, the 
muffled sociality of urban anonymity. The pull is correspondingly chromatic: light, noise, colour, the vertiginous 
warmth of a crowd in celebration.

What distinguishes this motivational structure from ordinary recreational travel is the intensity of the affective 
target. The yellow tourist does not simply want to relax. She wants to be altered — to pass through a threshold 
of brightness that makes ordinary existence, temporarily, unrecognisable. Csikszentmihalyi’s [4] concept of 
flow — optimal experience as the complete absorption of attention — maps imperfectly but suggestively onto 
this phenomenology. The festive traveller seeks a form of collective flow, in which the boundaries of individual 
consciousness become porous.

The Spectatorial and the Participatory
A productive tension runs through yellow tourism between spectating and participating. At Rio’s Carnival, 

Munich’s Oktoberfest, Busan’s International Fireworks Festival, or Holi celebrations in Vrindavan, some 
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travellers arrive as observers — cameras primed, notebooks metaphorically open — while others dissolve into 
the event’s choreography. This is not simply a typological distinction within yellow tourism. It points to a deeper 
question about the nature of festive experience itself.

MacCannell [12] argued that tourists compulsively seek “backstage” authenticity, frustrated by the staged 
performances of “frontstage” encounters. The yellow tourism context inverts this logic interestingly. The spectacle 
— the frontstage — is, in many cases, precisely what is sought. Authenticity, for the festive traveller, is not 
located behind the performance but inside it: in the irreducible sensory excess of a million people celebrating 
simultaneously. There is no backstage to Carnival that is more real than Carnival itself.

This has implications for destination management. If yellow tourism is defined by spectacular participation 
rather than authenticated observation, then the design of festive spaces and events should foreground 
accessibility to the experiential core. The traveller who watches fireworks from a designated tourist viewing 
platform and the local resident who watches from a rooftop adjacent to the launch site may be seeing the same 
light. But only one of them is, in the relevant sense, there (figure 4).

Figure 4. Comparative Profiles of Yellow Tourism, Heritage Tourism, and Dark Tourism across Six Analytical 
Dimensions. Yellow Tourism’s dominance on hedonic affect, spectacle, and temporal concentration is structurally 
distinct from both cognate types.

Economic dimensions and sustainability tensions the yellow economy
Yellow tourism generates disproportionate economic activity relative to its duration. A city hosting a 

major carnival may see overnight visitor numbers increase by 300–500% for a period of days; gastronomic 
consumption, transportation use, and accommodation occupancy all spike in ways that standard seasonality 
models struggle to accommodate. This economic intensity is both an asset and a vulnerability.

The asset is obvious. For cities with limited year-round tourism appeal — or with strong but narrowly 
distributed heritage assets — festive tourism events function as economic amplifiers. Table 3 documents 
economic footprints across five illustrative major festivals, each representing a distinct governance context and 
cultural tradition (table 3).

Table 3
Economic Footprint of Selected Yellow Tourism Events: Illustrative Comparative Data

Festival / Location Duration Est. Visitors Economic 
Impact Management Notes

Rio Carnival (Brazil) 5–7 days ~700,000 $1.1 bn High seasonal; informal economy 
dominant

Oktoberfest (Germany) 16–18 
days ~6,000,000 $1.7 bn Strong corporate integration; global 

brand

Holi in Vrindavan (India) 2–3 days ~150,000 $95 mn Infrastructure stress; sacred–
commercial tension

Lantern Festival 
(Chengdu) 10 days ~2,000,000 $320 mn State-managed; replicable format
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Carnival of Venice (Italy) 10 days ~300,000 $250 mn Resident displacement; prestige 
economy

Note. Economic impact estimates are illustrative composites drawn from publicly reported figures, UNWTO [18] 
sector analyses, and city tourism authority reports. Figures should be read as indicative orders of magnitude 
rather than precise measurements.

Host community dimensions
The relationship between yellow tourism and host communities is asymmetrical and frequently 

underexamined. Community members are simultaneously co-producers, co-participants, and — in the worst 
cases — bystanders in their own celebration. Hall [10] argued that tourism planning must position resident 
communities as stakeholders rather than scenery; in yellow tourism contexts, this principle has particular 
urgency.

Consider the mechanics of major festival commercialisation. A regional celebration that has historically 
been funded through communal labour and communal participation may, under tourism pressure, become 
increasingly monetised. Ticket barriers appear. Choreography is adjusted to suit broadcast schedules or 
tourist attention spans. Local vendors are displaced by licensed corporate concessions. The event remains 
visually spectacular, but its affective character — the collective joy that was both its origin and its appeal — 
undergoes quiet attenuation. Mowforth and Munt [13] describe this dynamic as characteristic of mass-tourism 
commodification more broadly, while Coccossis and Mexa’s [3] carrying-capacity framework supplies a useful 
diagnostic for the infrastructure stress visible, for instance, in the Holi-in-Vrindavan row of Table 3 above.

C O N C L U S I O N  A N D  S U G G E S T I O N S
The concept of yellow tourism has both descriptive and normative implications that deserve explicit 

attention. Descriptively, it names a cluster of practices that existing typologies handle inadequately — practices 
organised around festivity, affective intensity, and the communal production of joy. The naming operation is not 
merely taxonomic tidiness. It creates a conceptual space within which planners, researchers, and communities 
can pose questions that were previously invisible: questions about the social conditions of festive brightness, 
the ownership of collective joy, the temporal rhythms of sustainable celebration.

Normatively, however, the yellow tourism concept risks naturalising a particular mode of travel consumption 
that is, on closer inspection, considerably fraught. The hedonic imperative — the traveller’s right to pursue 
brightness wherever it can be found — may be indifferent to the conditions under which that brightness is 
produced. Communities that celebrate are not, simply by virtue of celebrating, consenting to be destinations. 
The festive traveller who arrives with a sense of entitlement to the collective joy she has read about online is 
not necessarily a welcome participant.

Three directions seem particularly productive for future research. First, comparative studies of festive 
tourism governance across cultural contexts — examining how different communities negotiate the tension 
between accessibility and integrity in their celebratory practices — would provide the empirical grounding that 
conceptual work alone cannot supply. Second, longitudinal research tracking the evolution of specific festivals 
as they acquire yellow tourism significance would illuminate the dynamics of affective commodification. Third, 
the phenomenological dimensions of festive travel — its somatic, pre-reflective, and transformative aspects 
— deserve sustained philosophical attention, engaging traditions such as phenomenology, affect theory, and 
non-representational theory, which tourism studies has approached with characteristic caution.

Beyond these research directions, three practical recommendations follow for destination managers 
and policymakers. First, festival governance structures should formalise mechanisms of host-community 
co-ownership — revenue-sharing arrangements, resident veto rights over choreography changes, or reserved 
non-commercial zones — before, rather than after, a celebration becomes a tourist attraction. Second, carrying-
capacity thresholds [3] should be established and published for high-density events such as Holi in Vrindavan 
or the Silk and Spices Festival in Bukhara, with transparent triggers for capping ticket sales. Third, destination 
authorities should resist designing festive spaces exclusively around segregated tourist viewing platforms; 
wherever feasible, the experiential core of the celebration should remain physically accessible to visitor and 
resident alike, consistent with the participatory logic that distinguishes yellow tourism from more observational 
forms of travel.

Yellow tourism is not a new phenomenon. Humans have travelled toward festivals, celebrations, and 
spectacles of collective joy for as long as organised travel has existed. What is new is the scale, the velocity, 
and the degree of commercial mediation through which this travel now occurs. Pilgrims to medieval fairs, Grand 
Tourists attending Venetian carnevale, package holidaymakers descending on Ibiza in July — each represents 
a historically specific instantiation of the same fundamental impulse.



SOCIAL, ECONOMIC, SCIENTIFIC, AND TECHNICAL ACADEMIC JOURNAL

IN
N

O
V

A
T

IO
N

 S
C

IE
N

C
E

 A
N

D
 T

E
C

H
N

O
L

O
G

Y

t.me/scupus_IST2100
333

https://ist-journal.uz

6/2026

The contribution of a robust conceptual framework is not to explain that impulse away but to make it 
analytically tractable. Understanding why people travel toward brightness, how festive spaces produce and 
distribute their affective intensities, and what the social costs of yellow tourism’s success might be — these 
are questions that matter not just academically but practically, for the communities whose celebrations are 
increasingly threaded through with the desires of strangers.

Brightness, after all, is not a renewable resource. It can be cultivated, but it can also be depleted. That is, 
perhaps, the most important thing yellow tourism scholarship has yet to fully reckon with.
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